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Evaluation Institution of Non-standard Agricultural Products:
Local Market Tradition and Its Contemporary Changes

XIE Yong

Abstract Many agricultural products exhibit significant non-standardized characteristics and how to
price non-standard agricultural products is an important social issue. Under the theoretical framework of
commodity evaluation this paper focuses on grassroots market where agricultural product prices are ini—
tially formed and examines the evaluation institution for agricultural products in local market and its con—
temporary changes so as to see through the inequality in current agricultural product transactions.
Through the fieldwork in the Ningnan Livestock Trading Market the study found that evaluation-based
brokers evaluation knowledge and skills and technical evaluation means collectively constitute the local
market’ s agricultural commodity evaluation institution. In transforming non-standard agricultural products
into standard prices this evaluation institution fully presents the values and concepts of fair prices order—
ly competition and civilized trading in the local market. From a historical point of view the system has a
long tradition and the state once managed the local market through this evaluation institution. However
with the market forces have emerged as the dominant influence on agricultural products evaluation foreign
merchants have altered traditional t evaluation practice by controlling the evaluation brokers introducing
new standards and changing bargaining techniques. The new evaluation system increasingly reflects more
on the interests of foreign merchants gradually eroding the original moral significance of evaluations. Ag—
ricultural product transactions organized under this new evaluation system reflect the inequality of power
relations among trading subjects with disadvantaged groups such as traders and farmers becoming losers.
To rectify these issues the evaluation of agricultural products requires active participation of government
forces drawing on the traditional local market system to formulate reasonable evaluation standards meth—
ods and institution to balance interest distribution among trading subjects and foster healthy development
in rural industry and market.

Keywords Non-standard agricultural products; Local market; Evaluation institution; Broker; Bargaining



